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ITALIAN 

JOB

  Italian craftsmanship seems to have taken every creative 
sector by a storm. You will, however, be surprised to know that what 
is seen is not even close to what the reality is. The extent of profound 
detailing that entails in the making of a truly bespoke Italian masterpiece 
can only be explained and exhibited by an Italian himself. Located in the 
porch allies of Jumeirah, La Villa Dubai is the manifested dream of five 
visionary friends who met each other randomly, sharing the same passion 
– to let others experience the excellence of Italian heritage in a home of 
elegance. Mr. Stefano Guiliani, CEO of La Villa Dubai, walks us through 
their impeccable journey, from conception to launch and beyond. 

It might take years for people to conceptualize an idea but with La 
Villa, it seemed like the universe had its development planned much 
before others could think of it. Envisaging the reality three years ago, 
five Italians met each other and decided to give their passionate ideas, a 
shape. Stefano, being one of those recalls how he was brought up in Italy 
but when he travelled abroad, he found people associating Italy with just 
a bunch of stereotypes and totally unaware of the cultural heritage behind 
it. In fact the ‘Made in Italy’ taken abroad by popular luxury brands or 
smaller businesses established all over the world, such as restaurants 
or tailors, are rarely loyal to the Italian values and traditions, meaning 
that their production is externalized and standardized, or there is no 
Italian staff and consequent know-how performing there. Therefore the 
perceived quality of the ‘Made in Italy’ results much lower than the actual 
one. This is why La Villa took birth. Stefano affirms, “…To me, La Villa 
is a piece of Italy born out of the country’s landmarks, where discerning 
ladies and gentlemen can experience the excellence of Italian heritage in 
the home of elegance.”

To them, ‘Made in Italy’ is not only a phrase but it holds much more 
emotional and prestigious value. Providing a bespoke luxury lifestyle is 
what it means to them. With every market having a different stage of 

Creative, elegant, graceful and many more adjectives 
cannot even proximately describe the rich heritage 

of Italy. La Villa Dubai is one haven wherein 
sophistication meets Italian culture, as  

the Italians feel it
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consciousness, we are slowly witnessing a shift from a brand-oriented 
crowd, towards a self-brand society. Today, individuals express their 
uniqueness, no longer conveying a message through the association 
with a brand representing a system of values. They are setting their 
own system of values and delivering it thanks to customized pieces 
designed and realized just for them. According to Stefano, La Villa is 
all about delivering a service that can enhance the consciousness of  
the individual. 

From a senior position in an American MNC to La Villa, Stefano 
remembers, “Everything was going great for me but I had sheltered this 
desire for a long time. Three years ago I felt I was at the right time and 
the right place to do it, so I did it. Dubai is an international hub so I felt I 
could share my dream with those who dreamt like me”. Taking this leap 
of faith wouldn’t have been easy but now it seems to be truly worth it. 
As we entered the villa and took a seat in a luscious lounge, furnished to 
the core, we could feel their strong passion that lies behind every single 
piece occupying the room. Stefano mentions how in December 2014, 
this villa looked nothing like what it looks now. He had approached a 
few developers asking them to develop the property but each gave them 
a time-line of 10-15 months. Not convinced with the time-line, his team 
took the reins in their hands, partnering with different contractors, 
having the villa completely ready in four months only. 

Taking a look at the villa, the front door opens to the ground floor 
dedicated to male tailoring, business meetings and entertainment. 
The secluded first floor hosts the ladies fashion studio, the bride 
room and the jewelry and accessories exhibition area. The entire villa 
is a conceptual exercise where contemporary living fuses perfectly 
with centuries of Italian heritage. Pieces from the Italian artistic 
tradition create a harmonious interior design concept. The first of its 
kind in the world, Stefano can’t seem to compare it even minutely to  
anything else. 

Offering bespoke services for both men and women requires a 
very competitive renowned team of professionals. Interestingly, much 
importance has been given on bringing the finest of Italian craftsmen on 
board to deliver their exclusive services. Recollecting incidents from his 
past, Stefano deliberates on how he would spend at least a week in each 
brand’s production facility that they cater to, to only ascertain their quality 
consciousness and superior techniques. He mentions how everything, 
right down to the couch we were sitting on to the table in between us, is 
entirely handmade. To ensure their clients’ trust, La Villa makes a film 
of the process of tailoring one’s attire so that no doubts remain in terms 
of quality. After this, he carries out a verification of company assets 
being a market strategist himself. However, most important, Stefano 
conducts the aura check. La Villa has some core values and that the team 
cannot compromise on. Only a brand or a craftsman who equally shares 
a system of ethics, and is passionate about creating a world of Italian 
luxury outside Italy makes it to the board of members. 

Two of their tailors, for example, where one hails from a traditional 
Italian background and the other is European, offer the best of the 
bespoke services of both worlds. These tailors have an experience of 
working for the most high profile brands in the market, where they 
design their leading products. Hence, La Villa’s average product quality 
matches only the best of the quality of other brands. Well planned 
and exceptionally well executed, La Villa ensures on delivering an 
experience, not just a service. 

When we fell short of words admiring the concept, our eyes fell 
upon the exclusive interiors, which left us spell bound. For instance, 
the same company that constructed the flooring for some of the most 
well known palaces constructed their marble tiles. The mosaic wall 
hangings and carpets have carefully been done to reflect a class of 
articulation. With 16 layers of glass within only a 1mm thick sheet, 
forming a flexible sheet of mosaic tessellates that can be moulded to 

cover a round or flat surface. Even the sound systems for instance have 
been sourced specially from Singapore, gold studded with diamonds, 
producing a sound that has the ability to take one into a state of trance. 

Having described the villa in detail, Stefano claims, “…We don’t sell. 
We serve! Our mission is to provide you with what you need, exactly 
how you need and when you need, exceeding your expectations in every 
possible way”. Telling us about one of his clients wanting a bespoke 
wedding dress, when called in for a design approval, as she entered the 
floor, she was given a book to read. Surprisingly, the book opened to 
a letter from the perspective of the dress, speaking about who created 
her and what all are her specifications, thereby giving a personality 

to the masterpiece. Following that, were sketches of the dress from 
the designer to pick which look she liked. Going to the deepest root 
of ensuring client satisfaction, Stefano says, “When the client enters, 
he is welcomed by a butler and then escorted to the respective room. 
There he interacts with the designer and the lifestyle manager who take 
a note of what he has in mind. We interact with our client and aim to 
transfer the image they have in mind to reality, with a soul”. As unique 
as it sounds, Stefano wants to expand this concept further into the rest 
of the world. He wants to bring the culture of true Italy outside Italy. As 
for Dubai, La Villa will be the only one of its kind, continuing to craft 
manifestations of elegance and pride.  

Mr. Stefano Guiliani, CEO of La Villa Dubai


